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This framework is built on a simple, powerful equation. It recognizes that reader
psychology directly impacts how they process information and make decisions.
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(16 Reader Personas)

(4 Psychological Types) > (2 Info-Processing/Action Traits)
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@ ﬁ%ﬁﬂﬂﬁ:ﬁ (Verification-Oriented Rationalist)
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& HRER21 7 (Empathizer Type)
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'DMaj—DMiZ] DZE1t. focus on transformation over raw
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@ IRE 2147 (Supporter Type)
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FARERE (Anxiety-Empathy Type)
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@ BNERENRE! (Quick-Decision Type)
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EERE (Experimenter Type)

% l] . ()
@3 7% 9 < NE R B D
‘L-EJ 3 T-: L\AQ 2 DME S

A MEAR] T1E72130K ]




W) R RRELE! (Results-First Type)
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B mfIERE (Precedent-Focused Type)
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{RILERE (Guarantee-Focused Type)
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® LbEEstE! (Comparative Shopper Type)
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(A Direct Mail piece is "a designed object with roles shared among different readers.")






